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FACTORS AFFECTING PURCHASEING BEHAVIOR OF BLOOM'S MINERAL MAKEUP
COSMETICS OF CONSUMERS IN BANGKOK METROPOLITAN AREA

AN ABSTRACT
BY
DUANGRAT PIROMRAT

Presented in partial fulfillment of the requirements for the Master of Business Administration
degree in Marketing at Srinakarinwirot University

October 2012



Duangrat Piromrat (2012). Factors Affecting Purchasing Behavior of Bloom’s Mineral
Makeup Cosmetics of Consumers in Bangkok Metropolitan Area : Master’s
Project, M.B.A. (Marketing). Bangkok : Graduate School, Srinakharinwirot

University. Project Advisor : Dr.Paiboon Archarungroj

This research aims to study demographic factors that influence the purchasing
behavior of Bloom’s mineral makeup cosmetics of consumers in Bangkok metropolitan area
and to study the relationship between marketing mix including product, price, distribution
channels, promotion and the frequency and the cost of purchase of consumers in Bangkok.
The samples used in this study are 204 consumers who have purchased Bloom’s Mineral
Makeup cosmetics who are living in Bangkok, aged over 20 years old. The questionnaire
was constructed and used as a tool for data acquisition. The statistics used in data analysis
were percentage, mean and standard deviation, chi-square test and simple correlation
statistics of Pearson.

The results showed that

1. Consumers are 204 females, mostly aged 30-39 years old, with graduated
bachelor's degree or equivalent, working in private company and the average income per
month 20,001-30,000 Baht.

2. The frequency of purchasing is once per 2 months, and the amount spent is
not more than 2,000 Baht per one time. Mostly bought cosmetics are makeup and the
consumers usually buy from cosmetics counter in department store. The person who
influence in purchase decision making is family.

3. The overall consumer’s opinion toward marketing mix, including product price,
distribution channels and promotion is at high level.

4, Consumers with different age have different purchasing behavior of Bloom’s
mineral makeup in the aspect of the frequency of purchasing.

5. Consumers with different education level have different purchasing behavior
of Bloom’s mineral makeup in the aspect of the type of cosmetics.

6. Consumers with different career and average income per month have no
different purchasing behavior of Bloom’s mineral makeup in all aspects.

7. The marketing mix factors. In term of product price and promotion has no
relationship with purchasing behavior of Bloom’s mineral makeup cosmetics in the aspect of

the frequency of purchasing.



8. The marketing mix factors. In term of product and promotion has relationship
in the same direction at very low level with purchasing behavior of Bloom’s mineral makeup
cosmetics in the aspect of the cost of purchasing.

9. The marketing mix factors. In term of price has no relationship with
purchasing behavior of Bloom’s mineral makeup cosmetics in the aspect of the cost of
purchasing.

10. The marketing mix factors. In term of distribution channels have relationship
in the same direction at very low level with purchasing behavior of Bloom’s mineral makeup
cosmetics in the aspect of the frequency of purchasing.

11.  The marketing mix factors. The distribution channels have no relationship with
purchasing behavior of Bloom’s mineral makeup cosmetics in the aspect of the cost of

purchasing.
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- Yuafiag (Location)
- fWAAILARD (Inventory)
- MIVYWRI (Transportation)
- ARIRWAN (Warehousing)
- M3dUan (Retailing)
- M3IA&Y (Wholesaling)

- YRY

aaaLtmany
(Target Market)
AMUADINTTURE
WOANITNVDI

v

nuslnanu

2

Wwhnangy

91@1 (Price)
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fo04AUIzNaUYRILATBIE1819 Mineral Makeup 32AUANNAALAKTBINGANTINNITLROND D
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n LN muﬁmaamjmﬁama

%

1.3 dndealunanaIgIn (Standard deviation) lapldgasasis
(NawN NATHUYT. 2545 : 36)
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1 [~1 1 = o 6 o a o v
AN 1 Uy Lanedn x kae y NANANAUEIW WA AN 1R saiudan
1 | 1 = o 6 o a = o
AN 1 UL WARNIN x WAL y HANENRRsAUluiAn1Aeai
| al v v 3 al o o 6 o a al o a o o
AN r RANININA 1 UHIDN X WAE y HAMNANARSAIUIRAANIAL9TN LazHANENARSAUNIN
| al v v 3 al o o 6 o a o v = @ 6 o
AN r RANINING -1 U209 X WA y HAMNANARSAIUIURAN19m9iudnN LaslAouduAusiu

1N
AN T WL 0 Wanedn x uae y ldilauduiusiuas

1 ¥ 1% 1 = v o o Y
A1 1 dNING 0 WaRedn x LAz y HAMNANNUTNUURE



NN9ANUAIMNNN ANENLIZANTANANNUS Foen17aNAeLnNDL,

Toyn. 2546: 350-351)

]
[ 8

0.01 = 0.20 NN HANNANNUSA NN

[ 8

0.21 = 0.40 MU HANNAUNUSARLA9AN
=3 a o/ o

0.41 = 0.60 NUTEINY HANNANRUFUIUNATS
==& a o o & 1 v

0.61 = 0.80 “u1aNe AANANTUSAauTnag

0.81 = 0.99 ¥N"AT HANANRUFFINN

6 o

N

v

= o a L
U (NAgN NLTe



UNnn 4

L

NANIIILAIIEH aya

M09 Yaundnadannfintsun1iveain3add1and Mineral Makeup 8%a Bloom
vasrfuslnalwsanyannuniuas  laslfuvuseumanduiaissdansdin  shandszanans
v o = aa A ) a 6 v Y o a v Y o
daaldsunsndniagumeadd  Gsazhanudanauazdiansdidaya  lasginnsddnldrianig

° @ 6 1 Al a 6 v o X
MARARTUINWIUANN € ﬂlﬁ’l,ums’;ms’]mmaga 31

[ 3
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S.D. unu mLﬁmLuummgm (Standard Deviation)
n uwnu Swauaulungudiodng

X unudrlaguaas (Chi-Square)

df wnw Tuvasanudndass (Degree of freedom)
P Ut ANNUI9zLdn (Probability)

Ho WN FNNAZIUBAN (Null Hypothesis)
H, WK FNNAIIUIBY (Alternative Hypothesis)

* un YhpEANENaNIZal .05
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