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Pisanu Thikapoon. (2010). Product Factors, Brand Equity and Motivation Affecting Female
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Products in Bangkok Metropolitan Area. Master’s Project, M.B.A. (Management).
Bangkok: Graduate School, Srinakharinwirot University. Project Advisor:

Assoc.Prof. Dr.Nak Gulid.

The research was aimed to study a product factors, brand equity and motivation
affecting female consumers’ purchasing decision trend on Dione — Ultrasonic /lon massager
products in Bangkok Metropolitan Area. By comparing with female consumers’ demographic
factors affecting the purchasing decision trend on Dione - Ultrasonic /lon massager
products in Bangkok Metropolitan Area, the relationship between product factors and female
consumers’ purchasing decision trend on Dione — Ultrasonic /lon massager products in
Bangkok Metropolitan Area, the relationship between “Dione” brand equity and female
consumers’ purchasing decision trend on Dione — Ultrasonic /lon massager products in
Bangkok Metropolitan Area and the relationship between Motivation consisting of rational
motives and emotional motives with female consumers’ purchasing decision trend on Dione —
Ultrasonic /lon massager products in Bangkok Metropolitan Area. Sample size was 400
female consumers who have ever used or trialed on Dione — Ultrasonic /lon massager
products in Bangkok Metropolitan Area. A questionnaire was constructed and used as a tool
to collect data from sampling group. The statistical analysis used in this study are mean,
percentage, standard deviation, difference analysis by using t-test independent, one-way
analysis of variance, pair differences analyzed by using LSD method and Pearson product
moment correlation coefficient.

The results of this study were as follows:

1. The majority of sample group have age less or equal 30 years old, single,
working as employees in private companies with average monthly income between10,001 —
20,000 Bath.

2. Overall of product factors which consisting of qualification, feature and quality
were in the good levels.

3. Overall of “Dione” brand equity which consisting of difference, importance /

relations, admiration, knowledge were at the high levels.



4. Overall of Motivation consisting of rational motives and emotional motives with
female consumers’ purchasing decision on Dione — Ultrasonic /lon massager products were
at the high levels.

5. The purchasing decision trend on Dione — Ultrasonic /lon massager products in
term of using the product in the future was at almost absolutely level, in term of suggestion or
telling the person you know to use this product was almost absolutely suggestion level, in
term of the opportunity to purchase this product found that the sampling group had the
opportunity to purchase at the percentage of 62.31. Furthermore, the person who had mostly
influenced with purchasing decision on Dione — Ultrasonic /lon massager products was
friend / the person you know. Motivation to make a purchasing decision on Dione —
Ultrasonic /lon massager products was sales representative.

6. The results of hypotheses testing were as follows:

6.1 The difference in female consumers’ occupation affected purchasing
decision trend on Dione — Ultrasonic / lon Massager products in Bangkok Metropolitan Area
with statistical significance level of 0.01.

6.2 The correlation between product factors in term of core product and female
consumers’ purchasing decision trend on Dione — Ultrasonic / lon Massager products in
Bangkok Metropolitan Area was in the positive direction at moderate level . Whereas, the
correlation between product factors in term of product feature, product quality and female
consumers’ purchasing decision trend on Dione — Ultrasonic / lon Massager products in
Bangkok Metropolitan Area was in positive direction at low level with statistical significance
levels of 0.01.

6.3 The correlation between “Dione” brand equity in term of the difference,
admiration, knowledge and female consumers’ purchasing decision trend on Dione —
Ultrasonic / lon Massager products in Bangkok Metropolitan Area were in positive direction
at moderate level but in term of the importance / relations was in positive direction at low
level with statistical significance levels of 0.01.

6.4 The correlation between motivation consisting of rational motives and
emotional motives with female consumers’ purchasing decision trend on Dione — Ultrasonic /
lon Massager products in Bangkok Metropolitan Area was in positive direction at moderate

level with statistical significance levels of 0.01.
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UszanIAanFNAN AR AL

[

1. ang UnnispanafiasaileiandAyresnialdsuilasraslszainsluizesues
%
ang e

2. WA SIULUART (AN948 viFalan) NineuuentuiinInawEesinnmansie

%

o =K 1 o = 9./5 ldJ Adl % ¥ 3| ¥ a dgl ?:/
mmmﬁfwuummﬂu@%mmmium%mLmeQ*’mmﬂuQmmau%m@ UANAINUU LUNUINUBN

=l a 1 dl 90/ o
ART WATLTEHNLNNEIUNTNY
3. 219A3TIAATALATY TURBULAAZIUT099asTIRTRIATaLATITURINMUAN A ATy
mquﬁﬂﬁm TUAAUTAIIAFTINVAIATALAFILL9RANLTN O TURaY TILFAALIUNa AL

a dgl d‘ ' o =2 ¥ =2 Aa a ] P 1
qurmumieﬁ@mmnmqnu N1TANSN LL@tﬁ"WEIl@ ﬂ’ﬁ‘ﬂﬂ‘]ﬁf’]N@VIﬁW@ﬁlﬂﬁ"WﬁliﬂLﬂu‘ﬂﬁl’h‘mqﬂ

2. NOE WAZWUIAMNAALNINULNAAA WA

ANUNLUDINA AN DU

%

39904 L3 3md (2550: 259) Na1a90 ARSI (Product) nunans AruaAnilull1éngs

Y o dl ¥ ra} a =3 dl a o c =2 QI
vaulFiumaatinunaweaFenad szl minnanaunenela Tenanssiazsauned@eany

13NN 89ANNT ADUN UAAA UAZAIINAR (Cravens; & Piercy. 2004: 310) visallunguans

1
o o

S 2 da g o ~ v 4 “
Aer09deniinnu uazliifnunaNi e uauesAuienalaresdfie T981a9NtaN1TLeey
Anuel & 319A7 ATUNIN UATATIAUAT IABAAULIENT WasTaIALN1a95aNe (Etzel, Walker; &

Stanton. 2001:G-9) virailludsiauennalasgsnaiienauauasaNaluTanNsfaINs

A

Y a dl v a =< Y oa £ I a A Ql [« -dl
ﬂ@QQU?Iﬂﬂ waliinaaunanala Imagmbmmmmmm viradslAauilunisuanilagu

A =

N1313N19 (Service) Wunanssu uatszlamil visapruitenalanainisnmeuauesnaufianis
IiurgnAnld usnisaziiaanuuansiganduAnnidonuinllniaaunainuaienieasnu
stluun Wasarnnisusnisfludanlianunsodusiesls uazlsisesldanunlunisiuinem wee

a A QI dl a é’ a = o
N13UINNTADANNARTY LazL3lnalunaaeani
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v 1
v a % [ 4

AINANNNNILAINA1T 195 BN NARAUTTATaUAQNTINAUANAUGa s

(Tangible) LazA@uAfldannnsadusiasls (Intangible) T9Fanan n1sL3NNT (Service)

29AUsENAUNARA N (Product Component)
B9AUszNBUNARATWI (Product  Component) — ¥NNaIDY NMIAAITUNDIAUANITE

a o rn; 14 A ¢ v [ a o rzlx
mmmmmmmm@ﬂ@mmmim Tmm@mmm@mmum 4 152019 aeAsznaunansi ity

K K a !

w9 TN AP UABTE LN NAR T, T9arFadANTNDNAANITR NANIAR ANNNAINITDUA

Q

e

HARATTIUNN9991aRAA ANHIUE WATATUINIWHANI DT A9ULITTANLTNNT WAZATININLITNNT

1 ]
Al o

wazauzAgaiunsfes A dadunusianiAignAniug dannsniuuneslsznaunamnsiet
¥ o =K K =3 ! o dg/
pragAN T TiAusnAel

1. AvNaINInaslasasdantiauasianann (Attractiveness of the market offerind)
HARADTAZFasa N TR UALBIANNINE TaTaegn AN IFmtandAuds

2. 3UAnHUY (Features)  WATAMAINNARAMT (Product  Quality)  @NHEUTIBY

a o 6

HaRAusiaznaLauetANa iy wazANseInisresgnAn tiiduesneh naenauAmNIN
a o a‘dl % % 4 A 1 1 1
HARATUTTIAINNTOADLAUBIAIINGRINTTRIgN AN IALTEENI AN

3. @oullszaNLENIg UAZATUNINLENIS (Service mix and Quality) fladeilinng

o a

AtiuAYY (Supporting  element)  WANANATANNINGUAN U IAINARIUFTLAD UNN19AanA

4 o <K K 1 [ a a % R
%mmmu\mmwmmmmﬂmmzislunuqnmimmq

A !

4. PNTIDBINUTTANAT (Value-base prices) Tun1969s1AilazfadtinDaAA99

q

v Y a o I3 . a ado @ A v ¥ P A
NITTUINARANLUN (Perceived Value) meuﬂumwmLﬂuwuﬂmimmmmmmw HAATNWH

(Value added) M LMARNATUT
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AIAUSETNAUNARA N (Product Component) 5 5/
Core benefit of the product

Generic praduct
Expected product
Augmented product

Patential product

nndsznay 1 wasedAlsTnaLkan el 5 326U
NNN: A309900 LA3TENT. (2550). NALNEINITAAIALASNITLTUINTNAE NS IALINITIFAA.

LN 262.

ANBUSHAAAMI 5 AU W8N ANHEAIUA19T 5 Usenns veenansdi el
Usznausiae
1. NARNMNUAN (Core Product)

v
4 o

=X rd’/ ° o a o rdlsz a Yo d’/ a
iZE NN ﬂi:Tmuwugmmmum@mnmm‘mamiﬂﬂ%immmmﬁmumuu

¥

Tnamse Tvanauludeseslslonildans nsufioywlfgnan nsaiaeautlaanie Ao
azponauny nnsdsevdn 1y Audndesianea Uselomd e drudutdionin dusiv
2. gﬂé’nmﬁwﬁmﬁ’msﬁ (Tangible Product)

muned nEnznianennidusinaaiunsodudaniesusls dodudauissu
mamﬁmﬂﬁﬁmﬁﬁﬁmyimﬁuﬁ@ Fryrnlsnin 8ty Usznevdag

1.1 72AUIBIATUNIN (Quality level)

1.2 7us9anmoLe (Features)

1.3 n19aanwtuu (Design)

1.4 U33970u91 (Packaging)

1.5 TamM1RUAT (Brand name)
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3. NARAUNNAIAWIG (Expected Product)
=3 a .l dl dl QJdB/ o 1 Vo dal a % A 3|
wnNeDe AuaNtlR wiaReulanfieniandednazlaiuainnisaedudi weaiilu
% d” a Y o a o rdl [ 3 o =R K = ¥ o
Hamnaslun1sTaRUA N1TUAUBNANI DTN AIAUIIATANTaNIANN NN TaTasg AT UNAN
4. NARNUTMAIL (Augmented Product)
= & QI a dl azdgj Yo 1 o dgj a % Z’/ 1
wnnee nadselemiliininndaeasldfuacugluiunsteduAntiue
1.1 N3WLEN9RAAY (Installation)
1.2 NN97U4&S (Transportation)
1.3 n195uU9enU (Insurance)
1.4 N3\ ANTe (Credit)
ARt NNARAISTAILTENLATEIWIAUEN  Aladl 1 n1sfuilsyiududn glansld
1 v 1 %
uaudnladng wlumu
5. ANEAWLALINUNAAN T (Potential Product)

=2 o a o |dld dl A o dl
NNIEON @ﬂmmummmmnmmﬂlumwumﬂﬂmuuﬂm m@‘wmmiﬂ IWBAUBNIAITN

L4 %
ABANNT ﬂl'ﬂﬂ@ﬂﬁ’]lﬂ'ﬂuﬁﬁ[ﬂ

'
a o

a dl & o 1 ¥ ¥ o =2 o [ ¥
AINUUIAALTANBIALUTENAUNARAUTNNANIINITINAU WNN1TAAIARIRN LT AR

!
o =) I a o 18

=® % ¥ a a al dl a o ' a % =
ﬂ’]u\?fmﬁQWNM@QﬂWiﬂJ@QQU?IﬂﬂVINﬁlﬂN@ﬁlﬂmsVW]L‘ll’]L@u'ﬂ?HEI HARNUNNNTUANBIN

a 1% & o

a9Atlsznay Aa waRSWTIMAN wazglanenindaiusiiduatadas nARAUTiUTRagLTINA

a o o A % o a

Taonaulanfnandnesiudn winaniusiuvaiagusinalinuanlaluFesglanwal
Aailn Wnniseanasniudiasdnendeaniusiesnisaesfuilnanisedudn 5 sens uay
WeneNUFULe Waw 9ouiseenuULNRAA I IND AR LALSIANNABINNITANHLSINARING 10

Y o

waziilasnisaieyarninldiuauin luaenfuslne Tsazdaualigsnaanuisnana@uanlu

1
y aA

911490 taeannzAUANNHAN I BUA N T

3. MBI WATUUIANNAALNEIIUANAIRTIRUM

ANUNNLURIAAIATIRUAT

LLuqﬁmﬁmﬁuQmmmﬁuﬁﬂ (Brand Equity) uuuafai lgFuanuaulaagnein
AMI3TNTs kazinnsmat A aenlaENENEN Tz NS TR 35n151un199RA AN
AINAUAT AABAAUANEIAENTT WAZHATRINT859AT ARAN TR udLNTe duFuaununaaeg

J a vy A Y0 o o 2 ] o dgl
@mmmmumméslummnmmw%ﬂm\‘mmnmw ANU
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13 aedfuum (2540 43) 1Haumanalicn AnAwe9ns@udn (Brand Equity)

uNNeININaT AU eI ANt luaeaaesgnAngaluiie (Bovee and

1 1
= oA

others. 1995: 2) WNNIARIAALABINENENATINAIA IR AUA TNNNgaWInAazunn s

q

o a 4 IS

1 A dl = % dl % 1 4 a % =
ANIAR NITNAUNAITNILNUINUATIAUAN WA lUN19859ANNLANFAN AT AUAT LasHkg

]

2
% I a

aliifiAngANTINTIRTEUAITY AIUANITDIRTAUAIAzIinTuide e LT TnAR WAL LAY

q

.

' v
o o

= P dld ] a ¥ 1 a Y o % o dl |% [
1 ummgmmmWﬂmmum«ammumqmmmmumuuimma@m@ﬂwmzﬁwimﬁﬂumm

)
Dy

U

p
12U

V)
Dy

U

A3ag9ns w@amil (2550: 315) leldmonunanelddn AniARaN&uAn (Brand Equity)
[ 1 dl AI g a o I3 a dl 1 dgj 2 =] add‘b a a . =]
uaniAr s un lunandust uazisnig senmatlasieunalsngusinadna (Think)  58n

(Feel) waziadna (Act) 1N sl ANNAATUAaRTALAN WAL UIIAN (Price) A9UATAIAANA

o

(Market Share) uazAIINa1MN90NRN1e (Profitability) AnsAIRTAWATIuAWNINEGR Ida19D

'
a v

UAagls TIRAUAIAIUAFIING UAZAIUNNTRUFDLTEN

ajullnesqu @mﬂ'ﬁmﬂauﬁqLﬂummmumqmmmmﬁfﬁmmnmmﬁﬁﬂwmz
RNIZAITRINTIRUAT LL@:Lﬂu@mmLﬁu (Value Added) AV E P AU FansAUAI
IhAnTuiunan ol IneiannzamAnmaudluarenieesdiilng tldnnsAnefasiy

GFasnniAtnsduddauluninavdullluyunesesdidinadlungn

@mﬁiﬁmmauﬁ’ﬂﬂﬂﬂﬂﬁgnﬁgﬁ (Customer-based brand equity)

A399ns 1633wl (2550: 315) T A mmnne1ddn lunnshgnAuaaiuaauuansing

v A !

IATIAUAT LazinnsnaLauasriansdudn vralunismasduidanenluiruzaasgnAnly

Q

deuan Inaduslnavansizandanalalunaniueiiuuinndd uasnelaludznmnsdudne lu

= {

pan lunemssiuinun@udietaiigaiiaingiugnAnideauls Ae fuilnaenaazuaniany

Q
v

NalalunanssuneN1InaNIA2e9IRII A BANTIUTRLAS
Tunsa¥ennAIRIAuAIaAaINAN TN A
1. AIUAIAIIAUAIAZIRNTIUAINAINUANANNBINARATIT/ATAWAN 11U 1detinTlTa

o |

NNT0A9IAG LA LNTIZATIRUAINAINLANFNY BRsAuAT LA NLAnFiNefianagn

X

SnadLludnsmrnanineialy wu dealiddve viednmiladilunian Wudu eax
wtedufufianmn

2. MImELALEIEIUANNLANANTRIKARTAT unaanAsdTasdLTinARaaiy
mﬁuﬁﬁ/m'ﬁmﬁmﬁﬁ%'qmmfﬁjﬁmﬁumﬁuﬁﬁ (Brand knowledge) 1sznausag AINNAR

(Thoughts), AAN3AN (Feelings), Nwwail (Images), szaunisnd (Experiences), AINLTS
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(Beliefs), LAz aUINANAUEAUAINAWA TUAN B UENIIRNIZIAN A ATIEUANATABIAF19AN

o o %

Wiaunga (Strong), A uwala (Favorable) uarfinsad19ANKNRUNRANHUzIRNIZILIgNA
% Volvo azlanmuzianizinuainnlaande (Safety) Arrow demanuvsngdnduenansnl
2918NY7H, Rolex AaAnnmnadnuufiniadaduiivesian, CNBC aaavuuniadilunig

Tiainansgsnasialan analaunuiidn “Business World Wide” 1lusiu

3. N1IABUALEIABANUANAN IUNARA DT /AINAUAI 189N AN TIAF19AUA A9

q

o o G

AuAnazaziioulugtlaeanisiug (Perception) AT (Preferences) WATNEANITNAENAUSTIL

v
ANBUSINUNANINNNTHAIAUDIFTN

AMANTAYRIATIAUAT (Brand characteristics)

13 9NN (2542: 144) na1nlddinsnAudnazagluannufn (aned) 1a99nAn

%

(Exist only in the mind of the customer) &atfina Nz lnANANEluATI LA

a v p D owaA y = v Aol P VR A Sy o
1. m?q@uﬂqﬁﬁﬁmf’]‘MﬂWﬂm’ﬂLN’ﬂ @uﬂﬂ’]llﬂqqﬂgmﬂﬂﬂluﬂmzwsﬁ@@uﬁq ANUUANFAIATIN
~

1
aa

menduAn R AN R Welveyluanlaresduiinalududusiug (Top of mind) wilams@uan
dll = [ %
aululszinnipaniv

2. PP1AuAIazet A INNIIR1289gNAT (The brand is a living memory) ustatinglsf
An AFAUANTNAR Ll Aen anaanlduzaanldld ananlunTalanae Al NN1IRANAAIsag
nezfuliiiunmAudos ] iaiuAINA8938N19888190NAWAN (Brand Contact)

3. AuA1Ta9RAuANTwANeuAINTEIR (Living  Thing) Avtiu 1snasdesldinTasile

NNNTAATALINEAFI9ANNIIAN IR AuANaenasaLiiad (Living Memory) waziluanmoue

o dldal d’f dl va a 1 dl
ANNNNIIRNNALTUGEE (Growth  Memory)  Ingldfianssunisinsieded1sn1enisnann
(Marketing Communication) lun13ldmau3lunsn@uan (Brand Knowledge) 2ein4axLaNe
(Constantly)

4. PINAUANAZHANHUENINNUGNIIN (The Brand is a Generic Program) MNN2IAYTH
1 a v A o a o 1 A Y v a 2 2’/ £ =
71 ATIRAUATHANBOUZLANIY LATHANTUZLAYL AB G14INITOAF19ATIRUANTY AZARIHAINN
ARAARDIN

5. AFNAUAIALLTUFAIAFI9AMNUNIY WATHANINTBINITAUATNNITARIALBDIAUAN
(The Brand Gives Products Their Meaning and Direction) n15@8413n19n15aana ldanasld

v a

A 2 v £ PR ¥ o o v o v o X 4 o va
\Arasiale @:mmiumqwmwmﬂfmfaqn‘um’mumuuﬁlmmmmuwﬂm WAz IWAUATN

ANEULIRNZFN I F LAY
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Y a

6. maauAnuwAusrdnyeyn seudneduneiugusinangsidivnng (A Brand is a

) S

Y a

Contract) AaLluiusednyryn seudnafanasiudde T9duslnaaenTansAuATunzg

ananslasyynetioym
7. AnNEinesiunsAuA1azlAfuNansznUAINAANITNAIe] NNIIAATA LU N33R

a % v Aa 3| % [~3 o L% % dl o a 4 d‘ Y o :j/ V%
LAANAUAT N1TIAUNTIANT LTI UAY ﬂ“’QZ‘VI’]GLMﬂQ’]NgLﬂEIQﬂU[ﬂﬁ"]’&uﬁ’]L‘]J@EI‘LLLL‘]JZQ\‘IVL@ patin 19

v
=2 ' a o o ! 1

FEANIYNNANIINNFINANTUAzAINANTENUADRINAWAT wazidadA N iNeaTuATIEUAY

q

'
a aa

dl a ¥ ] = ¥ dl 4
SIGH Wf][ﬂﬂﬁ‘ﬁ‘ﬂ“]]ﬂ\?allﬁﬂ ANNRaRAUAIa1aLlAEul

2

AMMATATIAUAN (Brand Value)

] 1 ' 1
yvala gy = a

a [ a v A9 [ 1 ] dll o Ao ¥
mmmnmmgmmmﬂ@mmrmmmummNm‘ﬂﬂmug@mqmmum Brand Galansus

a U

o v

wdaelansnfivaelyl Brand Allldliaudiuguitneemenfmeld innismanndediuii
fa:ﬁﬂuﬁmmmg’ﬂumﬁuéﬁ (Brand knowledge) atiasiiag

flaqadAny 2 Usenns Lﬁmﬁummi‘lumﬁuﬁﬂ Junasldwanlunisdaanimis
n13nana 2 1sznis Ae

1. szAndmnRanssumenaafinanaznuifeaiuaanudluamaud (Recognize that
All Type of Marketing Activities Have an Effect on Brand Knowledge)

2. ﬂ’1iLﬂﬁﬂuLLﬂmiummiﬁmﬁumﬁué”m:ﬁm@m:mﬁummmﬂ (Change in
Brand Knowledge will Impact Traditional Measure Such as Sales) @M»Tﬂifzﬂ@um@mmmm@q
M3IAUA (Brand Equity) a1nANNA1ATYIRIAuAInTAuAN TuaaagLTing uazanianiFEves
paauA ldnnsAnEiAeeiuasduddnaniiuliaud fnluaemaesdusina

TuinaAnAIRINAUAN (Brand equity model) HIWINIAAAMANAIAUANNLNLALONNNE

[
A o A a; =

TINANWANANAULN9LFENNT %ﬂmmsiw“] Leatl A399904 L&35M (2550: 316)

L4

1. Tupad A5 19AMARAUNSWERTI1RUAN (Brand Asset Valuator [BAV] model)

Founulssin Young and Rubicam (Y&R) MWmuntuaanuAInsn@uanay Ganda “gaing

A a o o

ADMANAUW NINERINAUAY TiaaneuddeiudLEinaduawney 200,000 A lu 4 szna
BAV i fsauiaunisinAmuAIns@uAAuINiue fen wudiledAtlsznaudidny 4 tsznish
M AAnRUAIRITAUA AN THIAATEY BAV 63l (Kotler; & Keller 2006: 260)
1.1 ANNLEANEN (Differentiation [D]) Lﬂumﬁm:ﬁuﬁammgﬂumdﬁ LANFNNAN
d'
MINBU 7]

1.2 ANENATY (Relevance [R]) tHun139aANEATY/ANANAUS ANNAINNTD

A9gAlaT9IAIIALAIY
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1.3 ANdaNensad (Esteem [E]) dunnsdndnnalasuaiuaulansngls

1.4 A2u¥ (Knowledge [K]) Wlunnsdaaauiineniunsidudi

a

ANNLANFS (D) WAzANATATY (R) azifandesiunisdndulaqaudenasns (Brand

Strength) F9axtfun19T9ANIA TUaUNARIBIAIININTU AN TN D (E) LL@::mmfg’ (K) Az

q

#51932auUn AL IATe9Rs (Brand Stature)

High 4 Power leader [I_I" H!__.-
Low risk e
. Niche/Unrealized Higjh mangn A
2 potential High profit -
& High P/E " Indecline
g High margin -7 High revernue
= % High relunies A High profit
A Dreclinng
EE Hf” III] Market v ke
(= ey
23
B= New [nazn e Eroded nlal
o g Low dividends High dividends
Increasing reven us Shrinking margin
E Increpsing capital Low P/E
= Inerixsing marke! vk High capital ¢ harge
Low Brand Stature Hgfl
[Esteam & Knowledge)

ANLsznel 2 wand BAV Am1an8a898110a (BAV Power Grid)

Ly

Pn: A3a990u 13RIl (2550). NAgmSNIIAAIALAZNITLTVITINNALNE INEILNTNRAA.

LN 317.

o

ganunsnasune lasad

= <1

1) mmlmﬁiﬂa{uawmzﬁu (New / Unfocused) azlaaLdNt84591 ( ANNLANFN (D)

q

memmﬁ’]ﬁm (R) NN Hrzpun1ndiuinueansn (@uﬂﬁﬁﬁmmﬁﬂumﬂ'm (E) Lmzﬁm’m;ﬁ

(K) Amnlag D R E K szdusn s ludnenusiiazsiasnisniswmun luyndnudluednenn

2) A3 IMNNH A NLANFNG (New / Difference) %ﬁamﬁmmmf} (ANLANFANN (D
wazANANATY (R)  Aeudnedn Hszduniafiulnaedns (gnAtdeaonuilonsntas () wazd
ANE (K)) A1 Taed D R E K 92AUAN w6l D £9g9nanstiil 1 dou K AnaduTadasuin nanl

ANHOULUINITAF19ANNUANGNN RIAITHIRNIENGN AzFaaimunszAunN R TRI0IRIA9e
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1Yo K = <

nsliaanatinannuiguitna ienzfuilnadeuluglaifdn dauddnasiqaudednuaniy

U qQ

wansinefianaliaunsnairan e luns s

%

3) mendAnan lumatadauan / 9ladan (Niche /Unrealized Potential) azilqn

q

[ %

WINU997A9Y (AONNLANFN (D) wazANAIATY (R) 49 Hezduniaiiulaaasnsn (gnAniaaiy

Hauantad (E) uaziinnug (K) A1 Tnad D gawnn wazgendniladadu] R uaz E gendnlunsml

dl ! o = o a L [ dal % v é’
N1 ua 2 g9 K depiiszauniaimuindaaunn aenluanielanunsanmun N AANTIUNN

qQ

16 Tneazfiaslinanifiusina mevm’wﬁ@mﬁ]qé’mmmLLmﬁi’NﬂfgLLé’q

o

4) mﬁmﬂumm (Leadership) ag mmwmmm (ANLANGNG (D) WATAITNEATY

o

(R) g9 HezFuniaiiulaaasnan (@Jﬂé’flﬁmmﬁﬂmﬂﬂm (E) wazdmnng (K)) 49 Tnadl D R E K

b2
%

gelunn dade iunsninsanudaunsauazssAunismuin i AmuA g miuLEEm

'
a o o

5) RTINNA wmnm (Declining) qziq mmwmmq (AAINNLLANENY (D) LAY

[ % = o

ANMNANATY (R) g9 Hazaunisidiuinaesnsn (gnAndanutanantad (E) uwasiaaug (K) 49

o U

]
o

Tnaid D Andnilade@ns) wi R E K §3A944 1He9a1nmI21an1sa319a 8uansAngaei lianian

P

AFVTNANA

o

6) MIMNIAIANNTAY (Eroding) AxHAALINTEIATT (AINUANENG (D) waz ANAIATY

o ¥

(R) AN Nezdunaiiulanesnsn (gnAtdaoutianentead (E) uazinang (K) 49 Taadl D A1 ws
R E K anpnaadudndqu Aa R #1091 E way E A1n91 K 1He9annnsananIsd519aanuianmig
1 =3 -] £% ] o o 0% a v c: 1 dl o [
at9NINAWINNAANAATY in TR TaNTesgnAanfnat dou K Nfeaega i
ANg uaRmva9gnA panludneurinuAiasi1dennnes Sazanagluaninasnssule
Faflutlyunuisnazdaud lalnais
2. TAANNTASINAMMAINSIUDY Aaker  (Aaker model) HBIINAMUAINTIRLAY

A a [ s d”ca d‘ IS ! a ¥ dI cal ! ' a [ I3
Li.l‘??ﬂ‘ummumumwamemummﬂuimqmmum TINNATDIAN / ARATATHARNTUN F131

'
aa

AuANHFARLEENLAY (M) wmma@ﬂﬁw Faransduninduesnmmuluinates Aaker ﬁﬁqﬁ
2.1 AMNANALUAINAUAN (Brand loyalty) Mg Aufanelafasiniane uaz
(1139) P T Ty T PR ST T PR ARt PRSIy R (Shiffman and Kanuk. 2007:220)
sznausog
- ANANAPTUTALAR (Attitudinal loyalty) ﬂmquaumm:ﬁﬂﬁ FRMINRLAN

o a v a . [ d Y K o a v
- ANNANAATUNGANTTN (Behavioral loyalty) Lﬂumiwqﬂmmuuﬁlummum

3 ~ s v oA X 4
Ua I ANNENENNNAZUANIIAINAUANTUN TR AL 19FB LA
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2.2 N13¥aNm3NAuAT (Brand awareness) LWANMNAINIINUDIGNANAZILLIIRT

]

AUAHANHBANANG TIALLAAAINNITANRT LATTLAN bA HIN1IN NI UTBIATIRWAN (Kotler; &
Keller. 2006: 268)

2.3 nmaFuflunnunin (Perceived quality) unseuaunsteusiazyanaiaanass

o =

(Selects) apgeiiielll (Organizes) WATRIAINN (Interprets) L'ﬁmﬁu@\m@zﬁu (Stimulus) Taaiande

sz mdndanianii eadanmndaanunnngeanin (Kerin, Hartley; & Rudelius. 2004: 106)

%

2.4 ANMNYNAUALAIIAWAN (Brand associations) L{uAINAR AINFAN NN35U3

a

o oo a v

A szaunial Annuiie WALAR Y89 AEUTUSTURIAUAN (Kotler and Keller. 2006:
178)

25 @um%wa’ﬁlﬂuﬂﬁuaw%rﬁluj (Other  proprietary)  léun @nsiims (Patents)
(AFRnNNEN1TAN (Trademarks) @9&ns (Copywrites) LaZANNANAUS LTRINTY (Channel

relationships) 4184

Perceived Quality

EQUITY Brand Assets

Provides Value to Customer Provides Value to Firm by Enhancing
by Enhancing Customer’s Efficiency and Effectiveness of

Marketing Programs
Brand Loyalty

Interpretation or
Processing
Of information
Confidence in the
Purchase

Prices or Margins
Brand Extensions
TRade Leverage
Decisian Competitve Advantage

Use Satisfaction

NINUsENaU 3 UARIKLILIANABIANIAIYBIAUAN (Brand Equity) 284 David A. Aaker

N11: Aaker, DA, (1991). Managing brand equity: Capitalizing on the value of a

brand name. p.17.



21

14 v
agllaegan n1sadnmAtaduiniinauluanlaguslnaiy avdeinligusina

%

ANIRUAIHANHLANFAINAINAUAIDUADY AINTUTANTEIATIRUVANEITUAINNN IR

aDe

a d‘ ¥ a ya g a = < a o A a ¥ ¥
UsinA LLZWLQJ@E‘J]U?Iﬂﬂimﬁ@uﬂﬁLL@%Lﬂ@ﬂ'ﬂNW\‘]‘W@I@ﬂ’Q%Lﬂ@ﬂ")’]&lﬂﬂ@ﬁ]ﬂﬁ]ﬁ"]@uﬂ’{m

S0 &

o [ % 1

WWIAANAATYIRY Aaker lUN138519ANANRMAUAIAS NNTaFIlaNANEIRITIAUAY

q

1 ]
% [ % 6 X S a

(Brand identity) tfluaaugnwuiuns@uAndwnanenl aaviiluqatiuaasnsdudilunis i

q

'
o vy K

] v
AryryniugnAn @9 Aaker  navlanAnHOinIAuAIINUsznauAiF 12 d1u TehvetIau)

a

3
¥ o A

HHNBY 4 AU 9T
1. nsuasImmauAilunaninet (Brand-as-product) Usznavsag
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