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Ong-art Suwannakul. (2007). Expectation, perception and the behavior trend of parents of
kindergarten students in English program of Yooyenwittaya School in Bangkok
metropolitan area. Master’'s Project, M.B.A. (Management). Bangkok : Graduate

School, Srinakharinwirot University. Project Advisor : Assoc. Prof. Sirivan Serirat.

The purpose of this research is to study the expectation, the perception and the
behavior trend of parents to English program for kindergarten in Yooyenwittaya School,
trenchant district, Bangkok to study about the qualify of English program in Yooyenwittaya
School, that the factor have to the effect of the behavior trend of parents to English
program for kindergarten in Yooyenwittaya School: program and text, person in change of
education, expense of program, location, facilitator and public relation. The study aimed to
study and comparison the expectation and the perception for the qualify of English program
in Yooyenwittaya School, in other case that to effect of satisfaction for parents to English
program for kindergarten in Yooyenwittaya School and to study of the relation of perception
for English program in Yooyenwittaya School and the trend of behavior of parents to
English program for kindergarten in Yooyenwittaya School. Example, tell the qualify for
other person or family, satisfaction for sending the child to school and for the future. The
population that research is the parents to English program for kindergarten in
Yooyenwittaya School, that study at the parent on 2006 with 136 person, by using the
questionnaires for collection the data with confident is 0.976. The statistics for using the
analysis the data is percentage, frequencies, mean, standard division for description the
population and independent t-test, F-test, one-way Analysis of variance, paired t-test,

person product moment correlation coefficient for testing hypothesis.

The results of this research were concluded as follows :

1.The most of the parents is female,31-40 year old ,bachelor degree, married,
frelant, own business with high salary per month with 65,000 baht.

2.The expectation of the parents to English program for kindergarten in
Yooyenwittaya School to qualify of English program in Yooyenwittaya School. It is high
expectation in location for the most expectation program and text, person in change of
education, expense of program, location, facilitator, connivance and public relation it is the

high English program in Yooyenwittaya School expectation.



3. The perception of parents to English program for kindergarten in Yooyenwittaya
School that it is the qualify of English program in Yooyenwittaya School. By summary with
the most of perception by case, the parents have a perception in program and text, person
in change of education, location, facilitator, convenience and public relation. The perception
of parents is the high, and expense of program the perception of parents is fair.

4. The compare of difference with expectation and perception is the the qualify of
English program in Yooyenwittaya School of the parents, the parents has the expectation
more than the perception that it is show of the parents, unsatisfation, the parents has the
expectation more than the perception the qualify of English program in Yooyenwittaya
School, expense of program, location, facilitator, convenience and public relation. That it
shows the parents is unsatisfation all every item.

5.The Perception of parents to English program for kindergarten in Yooyenwittaya
School that it is the qualify of English program in Yooyenwittaya School. It is a relate with
one way direction with fair and the trend or behavior of parents to tell | the qualify for other
person or family, satisfaction for sending the child to school and for the future. For
consideration with the perception of parents to English program and text, person in change
of education, expense of program, facilitator and public relation has a relate with one way

direction it is low with all the Trend of Behavior of Parents .
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5. LLmﬁ@LLazmwﬁLﬁmﬁquam‘mgﬁim
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a =1 a 6 A né 2 dl A A dl
UMy waneds fantsn dsslemivdennunaladslaiauainarns wiefansuf

e ‘3/ s a v [l t§ v a a
AVUIINNUNIIVIHURFUAN (qum E]%leW'ﬁ. 2536 : 1; 274983910 RUIAUNITARNADLUING.
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U317 vunedd AanssunalszlamiviaanuninalaNgINIInAa LR HAIAINN
@‘Taomﬂﬁl,m;ﬂﬂﬁﬂﬁ s 1391581 LSINTWNEUAT 1TINENLNA 1391T3 4Ry
(F375504 LEITAY. 2546 : 431)
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USNy waneds Aanssndszlomd wisanudanwala NYaviialazwatiy  wie
a Iq‘ o ! e a v e
AINTTUNIATNUUTINALNNTVIORUA (RATIWT LaNala. 2545 : 10)
NAMURNNLAINENIRINITNATUIY AT NTUIMIULdaanle 2 pHBINGE
a o & a & a ¢ A < Ao R
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a 1 & a 6 A = d' % > o ‘3
2. mMIusmIgaway  Ludanstunalszlomd mammwawalwgmmﬂmmu
{ =) o =) v { v v v =) =) QI J 1 =) =) g: 1
WNBLRSUNURWA LN IR wazlTRue Tl anTANEITN 1T% UINIAAaA Tauusw
LATIANIRAINITANITONITIRFLUSIINITITINY 98y
ANHILZLANITVDINITUINNT
A A o A ' a o x> o &
UsnsRansmzanIznwanas Lo nuaanmyinali aod
1. udasldle (ntangibility) tilasannmIusmsdugsnaudaslile uslnadela
RINIIONARAIANLNIUTNNT Le AL UNIIRILRIUNITNLTIRAINANUTALIN L8N
QmﬂszIamﬁﬁ"Lﬁ%’uawnnwsu‘%ﬂﬁs
2. uznaanannuldld  (nseparabilty) vinsusnldldanguiadudusuinig
RIWINFETI LANTLazUSlnanTaunwlwIaLasIN%
3. WAWAAUANENY (Heterogeneity) LL@mvi'mﬁ'uﬁﬂﬁmsﬁmu@mmgmﬁ’l i1
{ =) = Ui 1 Q g: { =) =) J
g npds unsenfasniauins vl snasgin Lmﬂunﬂmaﬁm@mimmwu
v { U J . g
4. Lﬂummmaomsﬁgmuﬁﬂm’m WAEIURININANUNQMA  (Perish ability and
Fluctuating Demand)
ANEIAYVBINITUING
dl a AI J U AI J v o A v & nl ‘g/
139 NUTI U TETNTIANNTU baz e La AN WA UABINIT LAV RUAALN D 1
I Qs 1 = Y a 1 Y o =4 =4 o A v = a Q 6 A [ s 1
Wubnanuan Lmﬂﬁ]ﬁ;uu@uﬂnﬂ"luv[@mmmmww:maummawamnmmwmamammLm
a dl' a U d' 2 o A v A ti‘ a % 6 a U d' U
25 a3raINIUIMIdnuAgTaslunIaaawlaltwsaTanRan et laglanIzRuwaNaas
ﬁmsﬂwga%’nm IEUIDLUA  LATaIUTUIME  LATadnaNRILeas  wIaLNLANIITULTE NG
AMNIWEUA danunsamesislnizldanudmdgdunisliuinuigduilae
NS BNITAVVBINITUINNG
a ' & o = o v & & a v A A o A
UImswisaandu 3 sTau ﬁmazmuﬂmmuqummmmaagm‘[mwLm"lﬂumu
FINNUMIAUINS a9aaluih Laawaan (Lovelock, Christopher. 1996 : 50)
1. u%miﬁﬁmim%zy%ﬁﬂgo (High-Contract Service) §igusiunumstiusnslag
A o A A A o £ o a o o A
@ma@maunﬂﬂs:mumﬂumimmummi maaﬂuwuaguﬂmmaum"lﬂuamuw
Twusny u,azagﬁﬁfu@aamumzmumsdamuu'%ﬂ'ma%ﬁu
2. UINMINIMANTYWILUIwNa1S (Medium-Contract Service) LHuuSnsniszau
1 1 v =) 1 1 =) (; 1 =) & v =) v
miﬁmumwaaguﬂmlumzmumsmmummsmmﬁmmsmﬂ mguﬂnm}:mﬂﬂlu
amuﬁlﬁu‘%mm@ihi"lﬁagﬁﬁu ARAAIWNTZLIWANIRIEIULINNTETIFY  USNITzauhiay
= Y a ) A [ .
INDINIIAUIMTUUUTIBRREA L8 (Self Service)
a d'd a v c; . < a d'd o a
3. UIMINANMIBniing (Low-Contract Service) tiuusmIndszaumdait
1 v A 1 1 a °| 1 =3 v & a > Y 1
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A9 1 mswﬁaLﬁmﬁ'uqmmwmaamsu%ms

Li’lugﬂﬁi‘m gﬂ‘mmadLﬂ%aaa"ﬂmUazmﬂd’mﬁlﬂugﬂﬁﬁw

a A @ P ~
\AT84da UARINT LLaz’Jﬁ@mlﬂuﬂﬁiaaﬁﬁi

ANuLTan ElVLGT mmmmsnlumswﬁmu‘%msmuﬁa@ﬂaﬂ@ YRINIIN

1179laler uazliannugndas

Uinsenaausuanalinda anuanlanazingndl uazdamuInsliviud
AN LAZAMUFNWYBIWHENIG UAZANEINNTAA

v lwiaanudals wazvihlwifaanuawladae

nmstanlananlalas mmaulagnﬁw mﬂﬁgnﬁ’uﬂuﬂu “AiLF NLUTEN

LRwa LA gﬂﬁwaam

‘ﬁIm . Zeithaml; Parasuraman; Berry. (1990). Delivering Quality Service : P. 26

Jadugunmeuanyed 1gldlasannziugsianuneins wanidulngjves
AaAa v 1 w A a s I 6 1 P24 1 a [ 6
faasnanlslalunmsdazulassnms suiluesddsenavatininilsvassiunianms (Product
Mix) dapigunu asazinldluifdud juanuidugdsrmseszuunssineuiny igu

nﬂl A v aaa > o 6 v a wa v v n:l. v Aa

anuTetiald  uazlitunesuiuiussddsznauduma juanueadmihngliuing
1w mstenlala uazszauvesanulinga
naqwa‘mwmmém%’uqsﬁw%ms

ninanldvinsazldsudzaumiama (Marketing Mix) w38 7Ps (guidninu
FuAD9lsznauaae

a o (3 a . =3 a A P

1. WARAADMN WAz UINNI (Product and Services) B8N FINLEMOVILLNDRHD
' =< [% a [ & A o . A = =V v
daanuiiinelazasgnd  WRaduwiniauey 813azlidnan (Tangible) wialifidrauile
(Intangible) WAAAMMAIUNAUMIE Fud UIMI AnwAa &aouil addnT wWieyeaa
WAanmuidasdassndszlomd (Utiity) fiqmen (value) lumsawesgnén Fsazlinarili
A o & @ o & v A o & w o R R o g
HAanmriRnInele natwuanagnidunianuet deswensndiilaiiadiiveallil

1.1 ANUUANANVBINAANUN (Product Differentiation) L

AMUUANGANNIINIIUAITY (Competitive Differentiation)
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1.2 fanvananesddszney (Quaanid) vadniasimwi (Product
Component) 17w Uszlasndnugin gﬂiwé'nwmz AN mimsa;ﬁ'msﬁ ATIFWA YRY
1.3 MIMABAGIUAUINRAN T (Product Positioning) tJ1un13
AONLUUNIAN NV ILT N LﬁaLLam@‘hLmu',aﬁLL@m@mLLazﬁqm@hFLu%m‘LﬁmaaQﬂﬁw
whuane
[ a % 6 dl' Y A a (=
1.4 MINAWINIENTWN (Product Development) WWalWRaAusid
[-% 1 Q U J & v o
aﬂwmx‘lmuazﬂiuﬂ@ﬂ%amu (New and Improved) S4@84fihaf9nNNan 150 lnNT
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15 ﬂaqwﬁﬁmﬁumuﬂizawwﬁ@ﬁmﬁ (Product Mix) Lasa1e
NAAADWH (Product line)
2. 35101 (Price) BaN89 qmﬁwwﬁmﬁmmﬂugﬂmaaé’aﬁu LLazﬁmLﬂuﬁunu
(Cost) Ua4gneN ;\ij’u’%‘[manﬂ’%ymﬁymzwj'mqm@h (Value) TaINRANMHMNUIIA (Price)
YDINANN A ﬁﬁQm@hgondﬂsﬂm;‘ifu%Inﬂﬁﬁ]zé'@waula%a é’aﬁfupjﬁmu@naqwfﬁwmwmﬁaa
o AR K
RRUSHE
' o o . o A o a '
2.1 Qmmﬁmg (Perceived value) El,umslmmaogﬂm TINDINANTANIN
mmau%’waogﬂﬁﬂuﬂmﬂ'wawﬁ@lﬁmeﬁdﬁgoﬂdﬁwmwamﬁmﬁﬁfu
2.2 @TunuauﬁﬁLLaz@iﬂfﬁhmﬁLﬁmﬁm
2.3 MBIV
24  {9udug
o o ' . . . o ' £
3 MI9A MUY (Place %38 Distribution) WaNEdd  lATIEI89TRINGD
sznaudiy antwrIatanIIn MiNanAawinaNEaN LAz LINITINNaIRNT U gIaana
amﬂ'uﬁﬁwamﬁ'mﬁaamjmmmﬂmmﬂ AfarnNwNNIaAaaIwAaNIINATIa AT
AITANEUMIFUAT UTeNaUaIy MTUWES NTARIFUAT LAZANINUINENFUAIAIANT NI
o , = o , ¢
1918 39UTNAVAY 2 FIUAIH
3.1 TBa9N9N1IAAIMUIE  (Channel of distribution) Wanefy L&WNI9N
a s 6 A a L4 a s 6 A A L ' @ o ' =
Na@mmmmammamﬂwammmgmﬂaauwavl,ﬂm@m(ﬂ Iz UUTaINIINMIINTINYNY B9
Usznauais ;}J”Na@] AUNAIY ;EU’%Im %%a;é’l"ﬁmoqma’mmm
32 MIRHUARUMINTZNLIIRUAFAIA  (Market  logistics) By
a d' d' £ a d' L% > a % 6 v A v YU oA A £33
AANITNNLNLITAINUNISLARABENIAINRAN DK mﬂ;dwamvl,ﬂmguﬂm #30 ETL"HV]’N
9ASINNIIN mMInTznaEwilsznaumsnuwisnnde 1
3.2.1  AYUWRY (Transportation)
322 MINUINEIFUAN (Storage) LazNIIAAIRHAN
(Warehousing)

3.2.3  MIUIWITRUAIAIKARS (Inventory management)
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4. MIRILEINNIANNG (Promotion)l,ﬂums?m@iaﬁamnﬁmﬁuia%lmzwm;jmm
ﬁ'u;ﬁa e arauaduasng@nssumita msaadademsonaldwineueig  vms
218 (Personal Selling) waznisaaaafasslaslaildan (Non personal selling) ta3asiialuns
fadafasinanslszms Geonadenldnilansananainiosiiodasldnannmadenld
m‘%laaﬁa?%'am‘nmuﬂ‘i:auﬂ‘s:mu (Integrated Marketing Communication (IMC) lagRasan
MANUANZINNUINAT HAAATUN gurTn I@ﬂmiqqmgmmaiwﬁuvlﬁ Lsa9Tagaasud
fdny Seoil

41 mi3lasan (Advertising) [uAanssulunisiauarnissigliu
29ANT WAY(TID) WAAAMMUINMINIaANAA ﬁéfaaﬁmmULﬁuiﬂmgqﬂﬁuﬁsﬁyﬂﬁi na
qﬂfmmﬂmwmwuﬁmﬁaoﬁ'u

441 nagnimMIsiaTIdulusn (Creative strategy) uaz
EnTITN1Ilaman (Advertising tactics)
41.2 nagntFe (Media strategy)

42 msnolasldwiiniu (Personal Selling) tuAanssunisudd

111817 uazgslanana I@]ﬂlﬁqﬂﬂamﬂuﬁaﬁauﬁmﬂTaaﬁ'u
421  nagnimamnslasldwinmuane (Personal selling strategy)
422 MIONTAUILINULL (Sales force management)

43 NIFILRINNIIVNY (Sales Promotion) wunpfefansumssaasai
wanwitaanmslawonmuslegldwinmune wazmsliinuesmsUsmsunus o
sanIanszguanaulanasasly %%ams%almﬂgﬂﬁﬁ“ﬁv’uq@ﬁwﬁaqﬂﬂaﬁu lugaanid
mIsaEFuNIedl 3 Jluuuhe

1.3.1 msm:éjugij’uﬁnﬂ 3unI msdom‘%umsmmﬁ&ja;ﬁ

v
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2

432 msﬂi:@juﬂuﬂma Funin ﬂﬂiﬁial,a%umwwﬁajagjﬂu
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43.3 mim:@juwﬁfmmmw Bunin mﬁ?sma%um?’uwﬁxjagi
WIHNIT U (Sales force promotion)
4.4 mMslFuazmsUs=mauNwS (Publicity and public relations)
msldgnumsianeanufafeiuauarsarsnsf ldasinssetn §ams
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a
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UTTTIRUNBT BU18DI AMUNEILINNTNNTINILERIALAIANITAI LNFIHNINAUAAN
v a Qs 1 1 é Y | =) ‘é > %

aaﬁmﬂmﬂ@ﬂumgﬂﬂﬂqwm N3N RAINITUR IV INTU TR UN T

4.5 N139/1aN196 33 (Direct marketing %38 Direct response marketing)
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LM IAA1ALEaNA39 (Online marketing) Lﬂums?\miaﬁamsﬁ'umjmi’_’l'mu’]mﬁalﬁ’l,ﬁ@mi
ABUAKEY (Response) LasaTd HIanaNafiy 35M3d14 9 funmyaseldsasSunanioet
I@ﬂmaﬁ'u;j%aLLaxV‘iﬂﬁLﬁ@mmauauaﬂuﬁ'uﬁ Usznauee
132 MINNMINIANS
1.3.3  mamelasltaanunsass
134 mamelagltuaaaifen
1.3.5  nmamomilnaviad Ing wisnibiRefuw %agﬂﬂﬁaﬂﬁ’]
ARANTIUNIADLAUEN LT sl%gﬂaman%a
5. AR (People) #IaWiNI1% (Employee) TadasandumIsaiaon(Selection) N3
Hnausw (Training) N13341a (Motivation) Lﬁ"alﬁmmmaé”wmmﬁawaiﬂﬁﬁugnﬁﬂﬁ
wanaadulstn winnudeaslianuaung fviauaana fUNINABUAUBIGRANGN &
anuAa3Ey Sanumansalumusiym uazanansnasdfoulwiunism
6. NIFIN UAZULEBOANHIUTNIINEATN (Physical Evidence and Presentation)
laswenouasigmnnlagsdn (Total Quality Management (TQM)) 62819 l3susadas
WanansmemInMomuLazzduounsliuing Lﬁaaﬁ”fldqmmlﬁﬁugﬂﬁﬂ (Customer-
Value Proposition) lidinaziuduanuazena anusias ﬁamaﬂiﬂwﬁﬁuq
7. NY=UAUMT (Process) L‘ﬁlE]Ef'(\‘i8JE]UQELLJ’]’]WI%T]’]ﬂﬁU%ﬂ’]?ﬁUQﬂﬁ’]vtﬁi?@L%’J LR

aianuianalaliiugnedn (Customer Satisfaction)
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e e
N R
2 q(lb) ) .
31M1 RGEHER] ( ,-)
NI=UIUMG
\“-‘_,_\____\_'_'_'___/ s /
\M-"‘-\—\_\_\—'_,_,—'—‘-/
/ MIuTHIERMA I IAeI W
3 T = = o .
! (TQM) lasfiuang » {6) fI3Es19La

o L] . 1
MEFIATIMUE dNAUBARYaE

=5 3 5
F]'J"Ii]ﬂ\i‘r'iﬂliﬁlﬂigﬂﬂ'l

NN I

(4) (5)
1 = 2
R R EET AL 13D
HRFRG] W9
—\_:—'—"'/

nwdsznay 2 ﬂ’lﬂ"ﬁtﬂ%adﬁa“n’l\‘m’]i(ﬂa1ﬂ§W%§U§Sﬁ%U%ﬂWS (Marketing Tools for services)

N3 : @39v0e LET0; uazaudug. (2541). mavImInisaaiagalny wih. 337.

nmsanunluasd ldvmsfinmedunagnivninmiaaadniugsiainig
dRaulglueanuimsguninlas iy (TQM) lagéitstisnnuianalazasgnd
(Customer’s satisfaction) Galaun waesms (Product) 7101 (Price) NM39@31%11e (Place)
MISIFEUNIIANA (Promotion) AL (People) WIBWINMY SNBHIENIINLNNVBIFDIT
Twusns (Physical evidence and presentation) LLazNIzUIBNIT (Process) %Gﬂﬁﬁﬁmﬁhﬁ:ﬁ
daudafiztislinauds ﬁ'ﬁuﬂaﬁ'E&dNa@iawqamiwﬂaa;jﬂnmawaaﬁfﬂﬁﬂm:ﬁu
auLNANANFAINB8INg BlITuuaBuINe LUAARITI nynwumIua lasmsshanls

Lﬂ%LL%’Jﬂ’NI%ﬂ’Tﬁﬂ ANUULRIUDN WazaNUTUNAINNNITITY

2. WWIAALATNBNLINUAMNAIAAII
v &Teu wazAwdug  (2546: 90) lenaniin AUANAWIIVBIZNEN
(Consumer  expectation) Lﬂuﬁa‘ﬁ;Eu’%Inﬂﬁaaﬂ’ﬁﬁ%amwi’a’jwzvlﬁ%'uwaﬂﬁmsﬁ AN
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AnudSIfe mMyhruanfan e uNal T loTnNEAN N (MINIUVBINE AN DAH)
ﬁﬁﬂ@ﬂﬁﬂdﬁﬂﬂ’)’]&]ﬂﬂ@%’ﬁ"ﬂEIGEE/G%QI@Uﬁ@%gﬂﬂﬁia%"]dﬂ’]’mﬁdwEllﬁ]i’]&lﬁ’m%'ugﬂﬁ'] (Total
customer satisfaction) @1at19 UTHN Compaq Ansiudsziumsnuuazadninilsznay
A A & < A A o o A A o @ Y @
3asnaviteasiduizazioa 3 U Fdanlniniefe dnnIaaazdadnuniLazia
[ = [ > % a .
anudanalazasgnd  DemeeadsInulITYIRIouMIANAANIINIAAA  (Marketing
concept)
WITFIINY (Parasuraman; Zeithaml; & Berry. 1988: 16) lananalianuaands

nINgfaAuAGNINEINLANNUNIIMIRIaANNGBINTY aaﬁu’ﬂmﬁmmmmwm RO}

v
Y 4 a @ v

a J = g: =) d v d
mmulummmwmu 9 Qﬂﬂﬂ‘ﬁﬂﬁ%ﬂ’]ﬂ%ﬂﬂiﬂ"lﬂﬁ 2AOLALAIAINADINITNLANIZLNLD

o A A a A A A o v o A oA A
LLazgﬂmﬂszmuwamaamieﬁaimﬂuwugmmﬂaa‘nm@mmwﬂmu ANNGBINIAaTINgN
ﬁloﬁﬂa%ﬂuﬁmlﬁéﬁﬂmaamguﬁ \dunaduiitesnnniiaanuduaguazanuzninyau
ERIREE Lﬁaj’ﬁn'jwﬁmmﬁaoms W’mlfmazﬁLLsagﬂaﬁa:ﬁﬂﬁmmﬁaamﬂoﬁ’%’umi
AOURUDI ﬁnﬂms?mmwudﬂﬁﬂiuﬁuﬁmaﬂaLﬁmﬁ'ummmwi’waa;ju‘ﬂmsia%uﬁﬁ
warLSNIe9sia Uil (Lovelock. 1996: 123-125)

1. mmmwi’waagﬂﬁﬂ@iaﬁuﬁﬂLLazu‘%msazﬁmmﬁuuﬂﬂuamuﬂﬁniﬁl,mmho
M BuanuaanisaamsusmsldadsnsnanniadineinunmmefwvnBazuanedisain
AMNANARIIGANITVBAIUSNEHIINFA NN LUNNIINHIRASTIALY  1aNINHAINAIARII
madgﬂﬁwiagj‘i’Lﬁu’%miLL@iazﬁUluq@]muﬂﬁuLamﬁ'uﬂ'aﬁmmLmﬂ@mﬁu LT gﬂﬁfmz
ANArIIIN9 i dnTuINTa s luiN e duszarawlulTzinea LL@igﬂﬁ’ﬁ]:ﬂﬁWi’d’j’m:ﬁaoﬁ
UINTa TSI asNendutsninstlsane 1uean
2. mmmwi’wadgﬂﬁwzﬁmmBTuLLﬂﬂuﬂﬁjuﬂszmﬂsﬁLL@]ﬂ@hdﬁu LT N
Areiungudwds  nfuaundnaniungudgiony  nduwinanuivhaululssnuiungy
WIHNITWNTINI WA NI LT e uaﬂmﬂﬁfuﬂ'\iwudﬂmmmwi’waa;ju%lmﬁ'ummha
Anluueazlssineg 15w ;ﬁ@ﬂmiin"l,wsluﬂszmﬂ Greece an3tayTU lawInIn lunanunin
A o ) ' . o a ' A o I
DANTABARAIUTILNG LAl Switzerland  2z7AL81N 3D M NNENENT IR NRIR WAL
Auh
3. mmmwfomadgﬂﬁmamsu’%ﬂ’m:"lﬁ%u%w%wamﬂﬂszaumsfﬁmﬂmﬁu
) v ) 1 é ] Qs = v )
mm‘smn;é’l%mmﬁwma 9 Gml,mwusluq@mmﬁmﬁmnu %%amm&’lﬁmm{lu
aa A ) [ A A o ' a v a ' '
qmmvﬁmmmmmmmmaanulummwgﬂmvl,umﬂuﬂizaumsm‘lumﬂmmmimﬂau L6l

A A o \ A & a A A o \ o = a
I%ﬂim‘ﬂﬁﬂﬂﬂ&lLﬂU&Jﬂiz&mﬂ’]immE]ﬂ’]ill‘iﬂ’]i“(l&lﬂ’)’]&lLﬂﬂ’l"ﬂﬂdu’]ﬂau andazifoufisy

o o . A a o @ ' !
AMNANUMANRIINawta (Pre-purchase Expectations) T99:tAaNIaqu@ 1 ueNd ¢ 134 N3
vanindatn nTluem ®IaN1TUILEWATININITUINE

gdu (U318 Aanzuan. 2549 : 14; 81989970 Sabin. 1994) l@lhanunung

289ANNANARII I wqaﬂﬁmlaaﬁéﬁw‘mmﬂﬂ@ﬁmw UnAzURAIBEN laMIANAIANN
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